SARDAR PATEL UNIVERSITY
B Com (IV - Semester) Examination
Thursday, 19" April, 2018
10.00 am - 12.00 pm
UB04CCOM19 - Marketing Management

Total Marks: 60
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Note: Figures to the right indicate marks.
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Define Marketing Management & Write a note on Marketing Mix.
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Discribe the various Marketing Philosophies.
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Discuss the factors affecting Marketing Environment.
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Explain the various bases of Marketing Segmentation.
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Describe the New Product Development Process.
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Explain the factors affecting Price.
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What is an AD Copy ? Briefly discuss the features of a good Ad copy.
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Describe the Personal Selling Process.
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