
SARDAR PATEL UNIVERSIry
B Com (11'- Semester) Examination

Thursday, 1grh April, 2018
10.00 am - 12.00 pm

UBo4CCOM19 - Marketing Management

Note: Figures to the right indicate marks.
cflrl: irlell d?5d ris year 

"Jer eqrla B.

Q '1 Define l\rarketing Management & Write a note on Marketino Mix!.1 rrgllrt +iqrcrotofl <errwl qrvl u) rE/l,r ll*,rz o rr cluil.
oRyuqqt

Q.1 Discribe the v,arious Marketing philosophies.
v.1 Ofqq qrEdfrr Ocrqaru'l qulq) I

O.2 Discuss the factors affecting l\,4arketing Environment.u.r riElI.r '{ql.lreri u?iz srcr ,.ll}qq'l qrr'l]

owuQqt
Q.2 Explain the various bases of Marketino Seofientation.u.r qtn Qorrs"iar lQlQrt urqrz) r"rr<{').

Q.3 Describe the New Product DeveloDment process.
u.s ddl ierqr 0sr ullqr qrglq).

oRi qqt
Q.3 Explain the factors affectino price.
y.s lSaai uar szor uRqql aitrq't.
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O.4 Wiat is anAD clpy ?Briefly discuss the features of a good Ad copy.
u.y .rE?rd ua r)zc) { ? rit{l :nBtro ydol (.{aei is,ri arrrT. '

oFUuqqt
O.4 Describe the Personal Sellinq process.
v.Y <arl&.ra iqrr:r yllqr qulql. -


